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Importance of Search Engine Optimization (SEO)

The Search Engine Optimization target is to bring a good quality and Volume of Traffic to a 
particular web site,  that will help the site achieve their visitor access targets. The web site 
is been worked on the coding,  the complete structure and the content of the site in order 
to get the Specific keywords related to the concept of the site, they will be identified and 
placed in the various pages of the site. The Spiders of the search Engines crawl on the pages 
and store them in the database.

I simple words,  it is only the Search Engine Optimization techniques and methodology 
which facilitates the web sites to take them to the expected Ranks which will be very dif-
ficult to attain without them.

The picture above explains the process of sending the query to the Search engines and 
getting the result to the visitor. The circular characters demonstrates the Spiders available 
with the search engines which help these engines to grab the right result and provide to 
the visitor.

How search engines work

The various Search engines have their “spiders,” “crawlers,” or “robots” which try to access the 
Internet and find out the Web Pages which contain the Keywords specified by the visitors. 
This has been explained in brief in the topic above “Basics of SEO”.
These spiders store the visited Web Pages in the database and then keep them updated at 
regular intervals so that they have the proper account of the changes.
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Please note that here we got 

While in the second case we got 
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Now, it is suggested that we use this “SEO Tool” Phrase at least 10 times in the content and 
the phrase “SEO” at least 6-7 times anywhere in the content and then the phrase “tools” at 
least 4-5 times  

It would be good to use the phrase “seo software” in the text 10 times, the word “seo” 7 times 
elsewhere in the text. These numbers are not the fixed numbers but they will very surely 
give a very fair idea of the impact of doing this exercise.

Stop words

In SEO we do come across few keywords which are so very common that they are mostly 
been left by the search engines and these keywords are given the term “ STOP Words” 
The most common stop words are, an, and, for, etc. It does not mean that we cannot use the 
stop words with keywords phrases and we can always use them by preferably putting the 
phrases in the quotation marks.

The figure above defines the various types of words which play a vital role in Search engine 
optimization. Keywords/keywords phrases , specificity of the keywords and stop words,  re-
sults in the proper Search Engine Optimization.

Once we reach this stage of choosing the best keywords it is the time to plan the design and 
structure these keywords into our Web Pages.
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There are basic three Meta tags which are important for search engine optimization. 
They are :

The Keywords metatag - It contains the keywords and keywords phrases which are rel-
evant to the content of the page.

The Description metatag -This tag as it explains itself has the text which acts as the descrip-
tion of the web page to few search engines. This should be written in very simple words and 
not very big in length.

The robots Tag - This tag tells the search engine to index the web page.

Headline Tags

These tags as the term states are the heading text for the Web Pages and they should also 
contain relevant text with respect to the concept of the web site. 
These are represented under the 
<h1>     </h1> 
<h2>    </h2> tags.

Keyword Spam and Density

It is advised not to use the hidden keywords in the structure of the Web Pages. Comments 
should also be avoided as the search engines consider these to be the cheating tactics and 
put it as Keyword Spam.

Search engine providers give a lot of weight to the keyword Density which is the relation 
between the total number of words on each page and how many times the keyword phrase 
is included in it. There is a very easy way to find out the keyword density. We need to paste 
the web page text which is visible into any editor like Word and then use the word Count 
Option from “Tools” menu of it. Then count the occurrence of the keyword phrase by find 
option from the “Edit” Menu.

Finally divide the number of occurrence with the total number of words and we get the Key-
word Density. In Ideal situation the keyword density should be between 2-5%.

Keywords in links and URLs

We should also try to include keyword phrases in the URLs and links as they help in getting 
the page rankings improved and also make the keywords more relevant. 
This is also the reason why it is preferred to have the domain name similar to the keyword.
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Google

Google is the most commonly known and used name when we talk of search, search Engines 
or Search engine Tools and Algorithms. It will be absolutely correct to state that Google is the 
most widely accepted Search engine among all the engines.

Google, unlike other search engines provide the feasibility of submitting the sites free of cost 
and also with very simple and easy to follow submission guidelines. We just need to go to 
the add Url Page and then enter the URL. It is also recommended to enter the Home page 
along with the few more pages which contains the most suited and relevant keywords after 
few days of submitting the main page.

Google Toolbar provides the help to find out the page ranking of any web site. This tool will 
provide the rank between 0 to 10.Although it does not give the exact PageRank but surely 
helps to identify the approximate page rank Range.

A simple a example: Every page consists of a PageRank Value which Google knows about. 
Now to calculate the page Rank it uses a specific algorithm as shown below

          Real PR                               ToolBar PR 

          1-10                                      1
          10-100                                         2
          100-1000                                    3
          1000-10.000                              4

You will have a general idea of the working strategy of Google Ranking Toolbar.  
 
The PageRank ranges displayed on the Google ToolBar are not all equal, it will be  easier, to 
increase PageRank from one to two, but it is much more difficult to increase it from six to 
seven.


